
  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Michelle Obama Speech Extract –  

And as President, you can get all kinds of advice from all kinds of people. But at the end of the day, when it comes time to make that decision, as 
President, all you have to guide you are your values, and your vision, and the life experiences that make you who you are. 

So when it comes to rebuilding our economy, Barack is thinking about folks like my dad and like his grandmother. He's thinking about the pride 
that comes from a hard day's work. 

That's why he signed the Lilly Ledbetter Fair Pay Act to help women get equal pay for equal work. That's why he cut taxes for working families 
and small businesses and fought to get the auto industry back on its feet. That's how he brought our economy from the brink of collapse to 
creating jobs again – jobs you can raise a family on, good jobs right here in the United States of America. 

When it comes to the health of our families, Barack refused to listen to all those folks who told him to leave health reform for another day, 
another president. He didn't care whether it was the easy thing to do politically – that's not how he was raised – he cared that it was the right 
thing to do. He did it because he believes that here in America, our grandparents should be able to afford their medicine...our kids should be 
able to see a doctor when they're sick...and no one in this country should ever go broke because of an accident or illness. 

And he believes that women are more than capable of making our own choices about our bodies and our health care...that's what my husband 
stands for. 

When it comes to giving our kids the education they deserve, Barack knows that like me and like so many of you, he never could've attended 
college without financial aid. And believe it or not, when we were first married, our combined monthly student loan bills were actually higher 
than our mortgage. We were so young, so in love, and so in debt. That's why Barack has fought so hard to increase student aid and keep interest 
rates down, because he wants every young person to fulfil their promise and be able to attend college without a mountain of debt. 

So in the end, for Barack, these issues aren't political – they're personal. Because Barack knows what it means when a family struggles. He knows what it means to 
want something more for your kids and grandkids. Barack knows the American Dream because he's lived it...and he wants everyone in this country to have that 

same opportunity, no matter who we are, or where we're from, or what we look like, or who we love. 

 

Common Spelling Errors in English @SPA 
argument   audience   because   beginning   there / their / they’re   
persuade   particular   especially   believe   sympathy   repetition   
opposite   furthermore   emphasise   empathise   opinion  rhetorical 

 

    Year 9   SoL:     Speaking and Listening                                   English Knowledge Organiser @SPA What to write 
about: 
 
You will need to 
know about how 
speeches work at: 
 
whole text level – 
vocabulary choice, 
persuasive methods 
and clear structure 
(see Lang P2, Q5) 
 
speech level – body 
language, tone, 
volume, confidence.  
 
 
 
 

Skills Coverage 

Modal verbs + HAVE (not of) 
7 main modal verbs: 
Must        Would      Might       Should      Will         May       Could      Can    Shall 
 
 
 
 

Curriculum Intent: 
Why are we studying 

this? 
1. To enable students to 
develop their 
communication skills for 
use in the wider world.  
2. To develop confidence 
so that students can 
orally respond in a 
variety of situations. 
3. To improve critical 
thinking skills so that 
students can develop 
and challenge opinions 
thus enhancing their 
understanding of topical 
areas. 
 

PASS 
- Standard English. 

- 4-6 relevant points. 

- Beginning, middle and 

end. 

- Linked opening and 

ending. 

- Address audience at 

least twice. 

- Include at least 3 

methods. 

- Eye contact at least 3 
times.  

 

 

 

 

 

 

MERIT 
- Standard English 

- At least 5 examples of 

higher level vocabulary. 

- 5-7 relevant points. 

- Linked opening and 

ending. 

- Address your audience 

at least 5 times. 

- At least 5 methods. 

- Eye contact at least 5 
times.  

 
 
 
 
 

DISTINCTION 
- Standard English 

- At least 8 examples of higher 

level vocabulary. 

- 5-7 relevant points to your 

topic 

- At least 4 counter-arguments 

and motif. 

- Address your audience at 

least 5 times. 

- At least 7 methods.  

- Eye contact, hand gesture 
and facial expression 
throughout 

 
 
 
 
 

The Big Questions 
What makes a great speech?  

 
What methods do speakers use to make 

their speech engaging and powerful? 
 

How can an emotional connection be 
created in a speech? 

 
How can voice be varied to impact the 

audience? 

Tier 2 Vocabulary: * 
Appease Brusque Cajole 
Circumspect Coherent Cynical Elated 
Gratuitous Hypocrisy Truculent 
Umbrage Deride Extol  

https://www.google.com/url?sa=i&url=https://filestore.aqa.org.uk/resources/english/AQA-8700-SL-ENDORSEMENT-FORM.PDF&psig=AOvVaw1xmz3HGNwykcfsHAV9qSeO&ust=1587461807561000&source=images&cd=vfe&ved=0CAIQjRxqFwoTCJDhn4Xa9ugCFQAAAAAdAAAAABAL


  

 

 

 

 

 

 

 

 

 

 

 

 

 

Methods at Text Level 

Alliteration The repetition of words starting with the same letter. Creates emphasis and helps the audience to retain the information more easily.   

Anaphora A figure of speech in which words repeat at the beginning of 
successive clauses, phrases, or sentences (E.g. “I have a 
dream…”) 

Engaging your audience in a particular emotional experience and aids retention of the speaker’s 
main point.  

Anecdote Short, personal stories. Helps to illustrate a point and make the audience relate to the speaker.  

Chronological order Speech is in a clear order: beginning,  middle, end Creates a sense of familiarity for the reader. Helps to order the speaker’s points so that there is 
more clarity.  

Clichés An overused expression (e.g. absence makes the heart grow 
founder” 

Although they should be avoided, they can often give a speaker the opportunity to express ideas 
quickly.  

*Counter argument An argument put forward to oppose an idea or developed in 
another argument. 

Strengthens the speaker’s argument by identifying flaws in the opposite point of view.  

Emotive language Language to provoke an emotion from the audience. Creates the mood of your speech and gets the audience to side with your point. 

Evidence Facts, statistics, quotes or graphs. Supports the speaker’s argument. 

Expert opinion The opinion of somebody who has studied the subject and 
therefore has a credible point of view on it. 

Supports the speaker’s argument. 

First person plural Using “we” (plural) instead of “I” (singular) Makes the audience feel a personal connection to the speaker. 

Hyperbole Exaggeration – making something sound bigger, smaller, better 
or worse than it is. 

Helps to emphasise the speaker’s point.  

Imagery Descriptive vocabulary to create an image in the audiences’ 
head 

Describing something vividly can help to persuade an audience to agree with you. 

*Motif Recurring idea, object, colour… Traceable patterns highlight what is most important in the speech. 

*Pathos Evoking pity or sadness. Creates a favourable emotional affection of the audience towards the objective of the speech. 

Repetition Repeating words, phrases or ideas. Reinforces the speaker’s argument and aids audience retention. 

Rhetorical Question A question that doesn’t require an answer because the answer 
is obvious.  

Helps to make the audience reach the same conclusion as the speaker. 

Rule of 3 Repeating a word, phrase or idea three times.  Psychologically, repeating things in trios makes them more memorable to the audience.  

Shock tactic A strategy that uses violent or extreme action or imagery to 
shock someone into doing something. 

The audience are more likely to remember shocking details of a speech. 

*Strong modal verbs An auxiliary verb that expresses necessity or possibility. (E.g. 
must, shall, will, should, would, can, could, may, and might.) 

Introduces confused human feelings of uncertainty, possibility, obligation, permission, and ability. 
This means the audience will connect with the speaker’s point of view. 

Methods at Speaking level 

Active listening Fully concentrating on what is being said rather than just 
passively 'hearing' the message of the speaker. 

Helps to clearly understand what is being said so that you can ask/answer questions appropriately 

Body language Body movements and postures which help to communicate 
attitudes and feelings. 

Forms a better connection. The audience will be more engaged by a speaker moving naturally rather than standing still. 

Confidence Expressing your ideas with a strong belief that what you are 
saying is accurate. 

A speaker that shows confidence is more likely to be listened to by their audience.  

Fluency Expressing yourself eloquently/coherently. The speaker sounds knowledgeable. Stuttering or stopping and starting makes a speaker look unprepared.  

*Gesticulate Using gestures to emphasise words. Helps to emphasise important parts of the speech. 

Question Time TIme at the end of a speech for the audience to ask questions. Answering questions appropriately shows the speaker is prepared and has a deep understanding of the topic.  

Standard English The form of the English language widely accepted as the usual 
correct form. 

Speaking in Standard English gives the speaker more credibility than talking in slang which can make them come across as 
uneducated/unprepared.  

Tone Using your voice to convey a particular feeling/mood. Helps to emphasise the mood of the speech and gets the audience to side with your point. 

Volume The loudness of your speech.  Being audible means that the audience can hear the speech. Too quiet and the audience will miss key information; too loud and the 
audience will not want to listen.  

How should I start 
my speech rather 
than saying “today 
I am talking 
about…”? 
 

• Anecdote 

• A relevant 
quote 

• “What if” or 
“Imagine” 
scenario 

• Statistic 

• Rhetorical 
question 

• Use a visual 
aid 

• Humour 

• Shocking fact 

Wherever you see * on an English knowledge organiser it means this is a stretch & challenge element. 
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