The skills needed to deliver
customer service. Compare the
skills required by different
types of travel and tourism
organisations.

T&T @SPA

The impact of excellent and poor customer
service on travel and tourism organisations,
including the effects of customer service on
internal and external customers. Recommend
improvements to customer service.

Producing suitable itineraries which meet the
needs of different visitor types based on
selected European and worldwide
destinations. How and why the itineraries
meet visitor needs, suggesting ways they
could be adapted for different types of
visitors.

E m p l o y m e n t

How organisations meet and
exceed customer expectations.
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UPPER
SCHOOL

right?

external customers.
Different types of
customer and their
different needs. How
travel and tourism
organisations try and
meet and respond to
the needs of their
customers.

Advantages and disadvantages of each
technology for different types of
customers and/or travel and tourism
organisations in different contexts.

Tourism

The reasons
organisations and
destinations encourage
and develop
sustainable tourism
and how organisations
achieve this.

An introduction
to the UK Travel
and Tourism
Sector

Where have
I been?
Where am I MIDDLE
SCHOOL
going?

Introduction to: The
different types of
tourism and the
differences between
them. The different
types and purposes
for travel.

How and why travel and tourism
organisations interrelate. Different
types of interrelationships and the
advantages and disadvantages for
different organisations.

Travel and
Tourism
organisations

The impact of the
travel and tourism
sector on the UK
economy.

What makes some
international
destinations so
appealing to
different types of
visitor.

Where in the
world?

A gateway to
the UK

The different types of
industries that make up the
travel and tourism sector.
The roles of different
organisations and the
products and services they
offer and impact on
customer engagement.

Locating and
mapping: gateway
airports, major sea
ports, motorways and
rail lines with
destinations
connected by them
and the most
common journeys for
travel.

Create itineraries
to meet the
needs of a
specified
customer. Justify
choices made
within itineraries
and suggest ways
that they could
be altered to
meet the needs
of different types
of visitor.
How different types of
destinations, including
seaside resorts, town or
city destinations and
countryside areas can
appeal to different types
of visitors and how these
destinations can increase
their appeal even further.

We want you to have the
knowledge and skills to be
successful global citizens.
Our aim is for you to appreciate
the ever-evolving nature of the
Travel and Tourism industry.
Through our sequences of
learning, you will steadily work
out how the travel and tourism
industry works and how it has
changed over time.
You will learn about places that
are outside of your own
experience, and you will develop
a greater appreciation for the
diversity of destinations, and
cultures in the world.
Through
this
balanced
curriculum, you have the
opportunity to apply your
knowledge, skills and link your
education with the world of work
in engaging, relevant and
practical ways.
You will also develop transferable
interpersonal skills, including
working with others, problem
solving, independent study and
personal, learning and thinking
skills.
This course is designed to give
you a clear progression pathway
to further study or an
Apprenticeship.

